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Abstract

In recent years, rural e-commerce has flourished and become an important driving force for revitaliz-
ing the rural economy and implementing the rural revitalization strategy. This article provides an in-
depth analysis of China’s e-commerce transaction volume, rural e-commerce transaction volume, and
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the number of Taobao villages representing the development of rural e-commerce. The study found
that China’s e-commerce and rural e-commerce are showing an overall growth trend, and the number
of Taobao villages is also increasing year by year. However, the development of e-commerce in rural
China also faces many challenges, such as outdated digital infrastructure, incomplete e-commerce op-
eration system, uneven product quality, weak brand awareness, and serious homogenization problems.
Based on the current development status, problems, and challenges faced by rural e-commerce in
China, this article proposes to increase policy and financial support for rural areas, improve relevant
laws and regulations, and cultivate more professional talents to break through these constraints and
barriers. This article provides an in-depth analysis of the path for the development of rural e-com-
merce to support rural revitalization, mainly including expanding sales channels for agricultural prod-
ucts, promoting rural cultural revitalization, cultivating e-commerce professionals, and increasing
farmers’ income. Give full play to the driving role of rural e-commerce in the rural economy and further
support the rural revitalization strategy.
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Figure 1. E-commerce transaction volume and year-on-year growth rate in China from 2009 to 2023 (Data source: National
Bureau of Statistics)
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Figure 2. Rural e-commerce transaction volume and year-on-year growth rate in China from 2013 to 2023 (Data source:
National Bureau of Statistics)
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Figure 3. Number and year-on-year growth rate of Taobao villages in China from 2014 to 2022 (Data source: National Bureau
of Statistics)
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