E-Commerce Letters FL-TR551Fig, 2024, 13(4), 4440-4445 Hans i
Published Online November 2024 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341663

HBEEOEIE T RESE ™M
o 4% S BRI 52 K SR R 5%

g A
WL TR0 AR, WL A

ks H i 20244F9 H11H; FHHM: 2024/F10A8H; KA HM: 2024411 H22H

HE

& S OHRBH AR EHLSIEFRENE R, PESEREHEN IR T, R
AR Z RN RE OBEFMENT IR 2 CNOBEZRAR, it TWE g6 HEHHTH
IR RS, FRRH T AN HE RIS, FHEMREM SR A RS AR REERE S

XK ia

BB, KOTH, HIEOHE, RIRRI

Research on the Dilemma and Strategy of
Green Product Network Marketing in China
from the Perspective of Consumer Psychology

Ying Bao
Department of Psychology, Zhejiang Sci-Tech University, Hangzhou Zhejiang

Received: Sep. 11", 2024; accepted: Oct. 8", 2024; published: Nov. 22", 2024

Abstract

As green consumption has gradually become the focus of our society, online green product market-
ing, as a new way of environmental protection promotion, its effectiveness is influenced by consum-
ers’ psychological characteristics and behavior patterns. From the perspective of psychology, this
paper discusses the difficulties faced by network green product marketing and puts forward corre-
sponding marketing strategy suggestions to help promote the sales of network green products and
the promotion of green consumption concept.
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