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Abstract

Online shopping has gradually become one of the main shopping methods of modern consumers,
whether from the point of view of shopping convenience, rich choice of goods, or lower price ad-
vantage, online shopping is profoundly changing people’s consumption habits. However, along with
this change, a series of rights and interests protection problems consumers face in the process of
online shopping are also becoming more and more prominent, especially the consumer’s right to
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know has been repeatedly challenged. In view of this, this paper starts from the connotation of the
consumer’s right to know in the context of online shopping, analyzes in detail the current situation
and outstanding problems faced by consumers in the protection of the right to know, further ex-
plores various measures to guarantee consumers’ right to know by clarifying commodity information,
perfecting user evaluation system and establishing effective supervision mechanism, with a view to
provide reference for improving the consumer rights and interests protection system in the envi-
ronment of online shopping.
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