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Abstract

Cruise tourism, as an emerging form of travel, is increasingly favored by a growing number of tour-
ists. As the world’s second-largest source market for cruise passengers, the cultivation of the cruise
tourism industry has become a crucial strategic emerging market domestically. With the wide-
spread adoption of online travel booking platforms, consumers’ risk perception during the cruise
tourism decision-making process has increasingly become a significant factor influencing their
travel intentions. This study aims to explore the relationship between risk perception, self-efficacy,
and cruise tourism intention in the context of online travel booking. Through a questionnaire survey
of potential cruise tourists, this research constructs a theoretical model and analyzes how risk per-
ception influences cruise tourism intention through the mediating variable of self-efficacy. The find-
ings reveal that risk perception has a significant negative impact on cruise tourism intention, while
self-efficacy plays a partial mediating role between risk perception and travel intention. Moreover,
the study also finds that self-efficacy has a positive promotional effect on cruise tourism intention.
The results of this study provide practical guidance for the cruise tourism industry and online travel
booking platforms, suggesting that effectively reducing consumer risk perception and enhancing
self-efficacy can significantly increase cruise tourism intention, thereby promoting the healthy de-
velopment of the cruise tourism market.
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Figure 1. Conceptual model
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Table 1. Frequency analysis of demographic variables

F 1. AOFTEMRSN

Bl praL| IR B BIE Nl

P51 ” 77 3 1.55 0.499
% 117 54.7
1945~1965 (2 )L —1X) 2 0.9

o 1965~1980 £E(X fHHAX) 30 14 ‘16 0.6
1980~1995 4F(Y tHAX) 113 52.8
1995~2010 4F(Z tH4X) 69 322
W R EAR 6 2.8
/A 43 20.1

=] PN 73 34.1 32 0.889
KEFAF 86 40.2
B AE K& A b 6 2.8
A ER 57 139 65
RN AN 34 15.9

RER PN 4E0) N2 AR ? 0 1.97 1.668
22 5 2.3
BUMN BB AL ER 51 16 7.5
ML EH 18 8.4
2000 JoPA R 3 1.4
2000~5000 G 17 7.9
KNINESIERESLION 5000~10,000 JC 147 68.7 3.16 0.696
10,000~20,000 7 36 16.8
20,000 JGLA k- 11 5.1
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A TR G A SPSS 1 Amos #HATAE FER TR, THEIABIEEEN Cronbach’s o REFIH G5 SE
(CR)VASC TR 2 (AVE). % 5L T, Cronbach’s a RECE AT 0.7 F AT il 548 f 4 38— 2
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Table 2. Reliability and validity test results
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FidEs FYERE 2 BIEDUSTHFESE(CITC) K- F#4i  Cronbach’s a 231 AVE CR
1 0.835 0.901
IR 55 IR 2 0.83 0.88 0.919
3 0.843 0.884
— 1 0.789 0.874 088
2 0.789 0.914
PSS I 1 0.852 0.881 0.794  0.977
T he AR 2 0.827 0.893 0.922
3 0.847 0.899
1 0.839 0.885
tho KR 2 0.835 0.892 0.92
3 0.838 0.901
1 0.849 0.87
2 0.849 0.876
3 0.847 0.864
SR X R E 4 0.852 0.875 0.955 0.755  0.956
5 0.835 0.858
6 0.848 0.871
7 0.842 0.867
1 0.842 0.861
2 0.841 0.861
3 0.839 0.859
4 0.854 0.875
SEi Gz EEI&igi 5 0.828 0.842 0.963 0.742  0.963
6 0.843 0.86
7 0.834 0.85
8 0.851 0.868
9 0.857 0.876
1 0.799 0.842
2 0.849 0.902
i I M R 0.915 0.732  0.916
3 0.781 0.826
4 0.797 0.85
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Table 3. Path test results
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