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Abstract

With the rapid development of the scale and speed of network consumption, the phenomenon of
consumption alienation occurs from time to time. Based on the theory of consumption alienation,
we analyze that college students, who are the main force of network consumption, enjoy the mate-
rial and spiritual satisfaction brought by network consumption, and at the same time, they also have
the problems of alienation of consumption purpose, alienation of consumption behaviors, aliena-
tion of consumption psychology, etc. on the basis of this analysis, we should strengthen the super-
vision of network platforms, improve the attention of consumption education in colleges and uni-
versities, and set up correct consumption concepts. On this basis, we analyze the reasons for its
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formation, and in view of the realistic dilemma of profit-seeking network capital marketing, lack of
pertinence of consumption education, and deviation of their own consumption concepts, we need
to strengthen the supervision of network platforms; improve the attention of consumption educa-
tion in colleges and universities; and establish a correct concept of consumption.
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