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Abstract

At present, when a new round of technological and industrial innovation is rapidly advancing, mod-
ern network marketing is increasingly highlighting its importance. Modern online marketing is not
only a key engine to drive economic growth, but also an important window to show China’s positive
image as a great power. However, China’s enterprises are facing a series of challenges in the field of
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online marketing, including lagging behind in the updating of marketing concepts, rigidity in the
implementation of strategies, and the legal environment is yet to be perfected and other dilemmas.
In this context, cutting-edge technology as a new productivity driver, with its high degree of inno-
vativeness, powerful efficiency and strict quality control standards, for the development of China’s
network marketing has opened up new paths and opportunities. China’s enterprises should
keenly capture this historical opportunity, actively embrace artificial intelligence, big data, Inter-
net of Things and other cutting-edge technologies, accelerate the innovation and iteration of net-
work marketing model, and promote its development in the direction of more intelligent, precise
and efficient.
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