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Abstract

Agricultural enterprise marketing is very important for the development of agricultural enterprises,
and under the background of electronic commerce, making good use of e-commerce marketing is
an important way to improve the ability of agricultural enterprise development, therefore, under
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the background of electronic commerce, how to optimize the agricultural enterprise marketing
strategy is to accelerate the development of agricultural enterprise industry, improve the key of
agricultural enterprise development ability. Based on the analysis of the present situation of the
development of agricultural enterprise marketing, explore the advantages of electronic commerce
in agricultural enterprise marketing, propose the strategy of optimizing agricultural enterprise
marketing, broaden the agricultural enterprise marketing channels, improve the marketing effect
and consumer satisfaction, help agricultural enterprises to achieve sustainable development, ex-
pand the market space, and gain a foothold in the fierce market competition.
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