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Abstract

In recent years, with the deepening of social capital participation in community governance, the de-
velopment of community e-commerce has shown a more robust trend, which has brought great
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convenience to residents’ lives. However, community e-commerce is also facing many practical diffi-
culties in the process of vigorous development, which restricts its further development and growth.
4C theory, as a consumer-oriented theory, provides important theoretical support and guiding signif-
icance for in-depth analysis of the dilemma faced by the development of community e-commerce. By
analyzing the many difficulties existing in the development of community e-commerce, from creating
a new model of “community e-commerce + live streaming with goods”, using big data to analyze con-
sumer shopping behavior, strengthening the digitalization of supply chain management and improv-
ing the management mechanism of the head, the aim is to improve the governance efficiency of com-
munity e-commerce and promote its long-term and steady development.
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