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Abstract

With the development of big data, e-commerce live streaming with goods has risen rapidly as a new
e-commerce model. This model not only creates a platform for consumers to buy agricultural prod-
ucts, but also creates income for farmers. In the context of rural revitalization strategy, e-commerce
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live delivery plays an important role in rural construction. With the continuous improvement of
rural infrastructure, e-commerce live delivery has shown vitality, but there are still some problems
in the process of promoting the development of rural industries. Based on this, this paper first ana-
lyzes the development status of rural e-commerce, then summarizes the difficulties faced by e-com-
merce live delivery of goods, and finally, from the perspective of social work, gives the development
path of how social workers can help e-commerce live delivery of goods.
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