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Abstract

With the development of the Internet and digital economy, e-commerce is playing an increasingly im-
portant role in China, especially in rural areas. The development of rural e-commerce has multiple
meanings in promoting the growth of rural residents’ income in many ways, and studying the impact
of rural e-commerce on rural residents’ income growth. This study analyzed the current development
status of rural e-commerce, rural logistics, and agricultural product e-commerce, and the influence of
rural e-commerce development on farmers’ income growth. Analysis has found that rural e-commerce
promotes farmers’ income growth by promoting the integration and optimization of the agricultural
industry chain, stimulating rural innovation and entrepreneurship enthusiasm, and assisting rural
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financial development. The article proposes policy recommendations to further promote the develop-
ment of rural e-commerce and increase farmers’ income.
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Figure 1. Changes in the number and growth rate of Taobao villages from 2013 to 2022
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Figure 2. Total logistics volume of China’s whole society from 2018 to 2023
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Figure 3. Online retail sales of agricultural products in China from 2019 to 2023
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