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Abstract

In recent years, domestic animation has emerged one after another, and the domestic animation in-
dustry has developed rapidly. However, due to the late start, immature industry and too single profit
model, the overall economic benefits of China’s animation industry are affected. Since 2017, the
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number of domestic animation works has increased, and the penetration rate among users has been
increasing. It is estimated that it will cover nearly 140 million user groups. As the animation industry
opens the era of popularization, how to make China-made cartoons go to the public in marketing plan-
ning and obtain the benign development of the industry is thought-provoking. Taking “Fox Demon
Little Matchmaker” as an example, this paper analyzes the reasons for its cross-border marketing suc-
cess, and puts forward the innovative strategy of domestic animation marketing planning.
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