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Abstract

With the rapid development of Internet technology, the Internet economy is profoundly changing the
landscape of the global tourism industry. This paper takes Airbnb, a home-sharing platform, as an
example to delve into the role and impact of the Internet economy in the tourism industry. The study
finds that the Internet economy serves as a pivotal hub for information dissemination and resource
integration, while also driving innovation in business models, enhancing user experience, facilitating
market expansion and marketing innovation, and improving industry efficiency and sustainability.
Through its unique C2C (Consumer-to-Consumer) model and global network, Airbnb offers tourists a
diverse range of accommodation options, drives the expansion of tourist destinations, and poses a
challenge to the traditional hotel industry, thereby altering the competitive landscape of the market.
Simultaneously, Airbnb profoundly influences consumers’ accommodation choices and decision-
making processes, promoting the personalization and customization of travel experiences. Further-
more, Airbnb exerts positive economic, social, and cultural impacts on destination communities, fos-
tering local economic growth, community engagement, and cultural exchange. Looking ahead, the
tourism industry should further embrace the Internet economy by increasing investments and appli-
cations in areas such as intelligent booking systems, personalized recommendation algorithms, and
big data analysis. It should also deepen the application of the sharing economy model, strengthen col-
laboration with social media and UGC (User-Generated Content), and thereby propel the transfor-
mation, upgrading, and high-quality development of the tourism industry.
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