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Abstract

A strong country must first strengthen agriculture. Agriculture, as China’s firstindustry, in recent years,
relying on the background of “Internet + Agriculture”, the deep integration of short video and rural
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characteristic products has brought innovative opportunities for both sides and promoted rural revi-
talization. Substantial progress and phased results have been made. The construction of the content
marketing system of agricultural products in the short video is a systematic project, which has fully
contributed to the media wisdom in promoting the marketing of agricultural products with Chinese
characteristics and advantages, but there are still many deficiencies. On this basis, this paper focuses
on the practical dilemma of the short video, takes the new development concept as the logical guide,
from the following three aspects: innovative talent training mode; build a professional team; construct
“empathy” connection to enhance user stickiness; strictly control products quality; promote the brand-
ing process of agricultural products, in order to put forward the future approach to promote the opti-
mization of agricultural short video, and create a new form of agricultural short video e-commerce.
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