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Abstract

With the rapid development of big data technology, e-commerce platforms have become important
life tools for consumers, and e-commerce platforms also affect consumer behavior, preferences,
purchasing tendencies, and other aspects. This study aims to explore the impact of e-commerce on
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consumer behavior under the background of big data. Starting from the characteristics of e-com-
merce under the background of big data, consumer behavior theory, and decision-making concepts,
through the exploration of relevant literature, this study explores the influence of e-commerce plat-
forms on consumers’ purchasing decisions, consumption habits, and loyalty; further analyzes the
main factors that inhibit consumer behavior, explore the problems of e-commerce in promoting
consumption, and propose reasonable countermeasures and suggestions for e-commerce platforms
to improve consumer behavior, so as to achieve better consumer satisfaction and promote the sus-
tainable development of e-commerce platforms.
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