E-Commerce Letters 3T H551Fi, 2024, 13(4), 755-761 Hans i
Published Online November 2024 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2024.1341208

FBE 7= I BE R A B R & RV FE A E
WSLH R S HEERER

ML

SEMRZEAIVE B 2B, S SR

Weks H B 2024457 H8H; S HEI: 20244E10H17H; KA HE: 20244E10H24H

HE

RHEEARKANE D 5T R ROFEZN, FRBTRSERNBERR, HEHRARNREF R
ERPAT BRI E BRI . SHEN R R REBRRA TR T EE RS . ERH A
W THAFTEREIFRAET S, BREFRAEMR SR AR —FEF 1, 888 2 HRMR AR SZR
RIEHERM, ARMXRBETHFEAFKISIGE. 20ENNENE. HEhREENBR=ATTH
JRFFF AT IR BERAT R R RAIBTL, BRI R RERR.

XK ia

WA, RNEHE, RRERR

The Intrinsic Value, Challenges and Paths of
Rural E-Commerce Development Enabled by
New Quality Productivity

Hongqin Chen

School of Public Administration, Cuizhou University, Guiyang Guizhou

Received: Jul. 8, 2024; accepted: Oct. 17", 2024; published: Oct. 24t", 2024

Abstract

The continuous progress of science and technology and the continuous changes in market demand
have led to the rapid development of e-commerce in rural areas and gradually become an indis-
pensable and important part of the modern economic development system. Tapping the develop-
ment potential of rural e-commerce is an important topic for research in the digital economy. The
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new quality of productivity germinated under the drive of scientific and technological innovation
is a kind of productivity that is more integrated in the digital era, which can provide a solid de-
velop-ment foundation for rural revitalization and inject new Kinetic energy into the develop-
ment of e-commerce in rural areas. In this paper, we will launch the research on the new quality
productiv-ity empowering rural e-commerce development from three aspects, namely, intrinsic
value, realis-tic challenges and realization path, and help rural e-commerce to develop with high

quality.

Keywords

New Quality Productivity, Rural E-Commerce, High-Quality Development

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 58
B REE . B = ST BRIV A RS, Nt T W& Gr e AL DA, R
TR MAIEREARERE T REEmA, JFEREAFREME, NERNEGRRIEN T — KRz

B AN HF AN X AF B IR BOR DU BT R 55T 6, RO i BT R S
B B A A B AR AR E R R R AR AT R SRR A S i A,
fE— R RS 7 il s (1], Re MR IR R IR e 2 shme . RN, R A i i fE
s IR BT N A BOR L E B AR TRIRRIZEZIRN “ =40 U, 2F M3 9 A A 1 X Jee (1 a ZE 0 I
B 2], Aol ey AR, ARUEIR RN, il & N R SRS RAE, MRS T 284
R . (HHAIRE, A R I IR YIT A = B RN [3]. A f B BEAN /2 S B SE IR 45
2024 %2 3 3 H, eSO ISR, B CSEtAOR F R R SR A R TR, it B R B
B, KIESH LRSS o i, B EURA AR . AEHIAAE R, i R A
FEL D e o R AR — S LU

WA AR G A e R AR R R A R R TR B . e B ARBLUR R A K 1
MEFE R SEEL T A= 08 Rk, L “B7 W R BRI RIE AR S r BRI e G et 74
DRt R AR [4]. RN R TR IS (5 B R I T RE AR AL — s R L LAt 1 AT 5t
AP DI R 5] o T A R A TR At © =R KR IIFEA T 1), BEW 0 2 FHR MBS B L H4 [6].
WA Fi 2 SR T I 2 B R KT, BT AE 2 A B 4T IR, DA 3 DO I B K 77
WA IR — R B R W T B BRI ), GERSIR T 2 A a e, AT REE LK = 5 K T
IATRT]. VRN A LB R RIET G5, AN B2 2 MKl AR M I s e, BRB RS
R A TR A RS 2

ZiLpTd, WA IS BRI PR B S O . HAt E AT ORE , RS T
FRAEP IR =AM 2 MR . EEARE . Rk, BESET KRR, S48 TR A e
R AT R SR T o BB AL MK REARAS R A, AT B TR ™ i B B PR AR, 0 B AR e AT
RIE. EDMNIRMXT SR, WA IS v e DB A e, 10T [ S s 3 3 (R S, ke 1
SERR IS =T N e B AL BT, AR SCAEAR BB A R REAR A R 7R AR P AR AL P B A

DOI: 10.12677/ecl.2024.1341208 756 HLF- 1 45 VF 18


https://doi.org/10.12677/ecl.2024.1341208
http://creativecommons.org/licenses/by/4.0/

MREL )T

o R AT BEAEE UL B, IR WBHT R A W AR W R FTAT B AR A
FEL 7 ) 78 R A PR AR O L
2. FREFHBERFEFLRIOAENE

RRAN B A OUH B (RUERAT 2 G B AR A 2 X, I R T AR R AN R 5 3
TR (RIS — LRI BT SR i R R R — AR A LB A ML AR . 75
BRI RIS R R RIS FRBERURT S B VE RSB RE DA SR TS AT (R, i
TS DA AT L 2 1 LA (1 1)

B0l
R Bt o
T
o b of ) T "
i At
i R DTSR %
N ]
/1 AL AT
N
R
i BB

Figure 1. The intrinsic value of new quality productivity to empower rural e-commerce development
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Figure 2. Exploring the path of rural e-commerce development empowered by new quality productivity
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