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Abstract

In recent years, along with the trend of profound integration of culture and tourism, the cultural
and tourism industry has gradually evolved into a novel form. Concurrently, the development of
cultural and tourism integration has also stimulated the output and booming sales of various tour-
ism cultural and creative products. In the digital era, with the extensive application of big data, e-
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commerce platforms have gained increasing popularity, and various forms such as online shopping
platforms and live-streaming for selling goods have gradually become the current vogue. The ad-
vancement of e-commerce platforms offers a new route for innovating tourism cultural and creative
products, facilitates the optimization and upgrading of the cultural and tourism industry, promotes
the sustainable development of the cultural and tourism economy, and pioneers a new market for
cultural and tourism integration. Nevertheless, at present, some tourism cultural and creative prod-
ucts still encounter issues such as a simplex form, restricted sales channels, and inadequate public-
ity. In response to some of the current problems of these products, in combination with the ad-
vantages of e-commerce platforms, by establishing unique local cultural and tourism brands, inno-
vating digital tourism cultural and creative products, reinforcing the “online + offline” publicity ap-
proaches, broadening sales channels, and highlighting the distinctiveness of tourism cultural and
creative products, fresh vitality is instilled into the cultural and tourism market.
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