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Abstract

Milk fan, as a traditional food of the Bai people in Dali, Yunnan, carries rich cultural heritage and
unique production skills. However, with the transformation of modern lifestyle, milk fan faces the
dual challenges of inheritance and innovation. Based on big data technology, GNNs model, 4R, 3V
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value model, etc., this paper reshapes the brand value of Dali milk fan, analyzes customer consump-
tion behavior, and explores how to empower and break the circle of milk fan, an intangible cultural
heritage food, so that it can be revitalized in contemporary society.
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Figure 1. Value model diagram
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