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Abstract

With the arrival of the internet age, rural e-commerce has witnessed vigorous development. Agri-
cultural products have expanded their sales channels through e-commerce, resulting in increased
sales. However, the intensifying market competition has made the online marketing strategies for
agricultural products increasingly important. This article applies the “4P” marketing theory to an-
alyze the online marketing strategies for agricultural products, focusing on product, price, place,
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and promotion. It identifies existing shortcomings and proposes optimization suggestions. The aim
is to provide assistance for the further development of online marketing strategies for agricultural
products.
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