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Abstract

With the rapid development of various social platforms, Internet celebrity economy, as a new product
of the Internet era, has become an important part of the market economy. Live commerce is the most
important part of web celebrity economy. By accurately positioning customers and strengthening the
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interaction of fans, it attracts a large number of users to become fans, realizing the transformation
of commercial value. As an important manifestation of the Internet celebrity economy, live stream-
ing provides people with a new consumer experience, but at the same time, it is also facing problems
such as uneven product quality, after-sales difficulties, homogenization of live broadcast content,
and fierce market competition in the process of development. Only with the coordination and link-
age of the government, platforms, anchors, consumers and other parties can we promote the sus-
tainable and healthy operation of the live streaming industry and help the high-quality develop-
ment of the market economy.
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