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Abstract
In the context of the strategy of e-commerce promoting agriculture, the development of Hua Niu
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apple e-commerce has encountered new opportunities and challenges. This paper aims to explore
the development path of Hua Niu apple e-commerce by analyzing the current market environment,
technological trends, and policy orientation, and proposes a series of strategies to promote the sus-
tainable development of Hua Niu apple e-commerce. By deeply analyzing the difficulties faced by
Hua Niu apple e-commerce in market competition, brand awareness, sales channels, logistics, and
quality control, the paper proposes the following development paths. First, strengthen brand con-
struction and promotion by using diversified marketing means to enhance the brand awareness
and reputation of Hua Niu apple; second, optimize e-commerce sales channels by fully utilizing e-
commerce platforms and social media and other online resources, and at the same time strength-
ening the expansion of offline channels to achieve online and offline integrated sales; third, enhance
the level of supply chain management by introducing advanced technologies and means to reduce
logistics costs and enhance product quality control capabilities; fourth, strengthen the training and
introduction of e-commerce talents, training local e-commerce talents and introducing external e-
commerce talents to promote development together; fifth, promote industrial integration by devel-
oping “apple + tourism” and apple deep processing.
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Table 1. Overall production of Hua Niu Apple industry
1 HERAWVBEESEREM: BE. BE Z7T)

H2IX KK ZIN X HARIX THKE UL Ha& il B KF N E

T 78.58 13.77 20.46 10.46 9.11 19.77 3.43 1.57
B 159.82 27.50 36.70 22.16 13.67 50.70 6.24 2.83
FEE 49.83 8.25 11.81 5.40 4.64 16.41 3.12 0.82
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Table 2. Hua Niu Apple storage
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Table 3. Construction of Hua Niu Apple standard garden
3. HFERERRRERAMA: N FE)

255 ] % 2 e 4 il B btk 7 FAntE Mt
M 4 170 190 364
T 5.5542 9.7535 57.708 73.0157

Bk AT ROREE,

22. A EREFRHFLRIVK

22.1. BFESHENEZRHT X

A REEREH R FE, SFEERELENE 1 PR, BEel 5MIERRGL HigsER s
TR, BEAE R G BRI LA 96 I AR RS FE R R, AR SRR E B ER A
Hn, JUHAE—Se s R (R AT SN, AEASE R E S B RTE. BURBISEERA S, T, e
M——=pE A RIE, BERET it LB, FEEMASERE AR R LS Tk, #sh T3ER
. A 2024 FATIA TR R EEH S 106 K, HAEFEH 3 K. AH 26 K. 5
BARMBEER M 53 K, EREM. RAM . SRS KA 6 M RACR i & M5 500 R
R AUA R 14.3 {270, BNAA SR T8 &, T — R m R ey R & A
Tk RRFZRAIN TSR, 514800 24T R S RN Tl R K & .

Pampe EETEEH
2
5%
e
10%

Rk
83%

HAERIE: AT

Figure 1. Flowchart of Hua Niu Apple sales channels
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Table 4. Participation of farmers in e-commerce sales
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