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Abstract

Nowadays the Internet is becoming more and more popular, and tens of thousands of websites have
been built and used for e-commerce. Many platform designers are starting to focus on whether these
platforms will make users happy. The purpose of this study is to explore the importance of user
evaluation of e-commerce platforms to their brand image and service quality, and take Taobao plat-
form as the research object, through analyzing the content, emotional polarity and influencing fac-
tors of user evaluation, in-depth analysis of the advantages and shortcomings of the platform, and
propose corresponding optimization strategies. The study found that Taobao has been widely praised
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for its rich variety of goods and convenient shopping process, but there are disputes in the authen-
ticity of goods and after-sales service. Based on this, suggestions are put forward to strengthen sup-
ply chain management, optimize return process and improve customer service efficiency.
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