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Abstract

The rural revitalization strategy plays an important role in the planning of China’s comprehensive
construction of a socialist country. This paper takes the Tujia Autonomous County along the river
as an example to analyze the current situation of agricultural product marketing. By combining the
advantages of social work and the Internet model, this paper puts forward reasonable suggestions
for optimizing the marketing strategy of agricultural products in view of the problems of high mar-
ket access threshold, single industrial content, lack of technical talents and lack of perfect logistics
system in the marketing of local agricultural products. By building a characteristic cultural brand,
increasing policy efforts, improving the logistics system, increasing publicity, cultivating and at-
tracting more compound talents, it provides a wider range of channels for the marketing of local
agricultural products, creates more employment opportunities for local farmers and improves their
income levels, which can not only promote the development of rural economy, but also inject new
blood into the development of e-commerce to a greater extent. At the same time, it can also provide
a practical reference model for the marketing of other rural agricultural products.
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