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Abstract

There are some problems in the traditional live broadcasting of agricultural products, such as lack
of talent, neglect of spiritual value creation, and single curing of the existing style. East Buy, as a live
broadcast platform for agricultural products, has innovated the traditional live broadcast marketing
path for agricultural products and effectively increased the sales of agricultural products but there
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are still shortcomings. This paper is based on the 2021~2023 East Buy live broadcast data and 41
theory, using the literature research method and case study method to study and analyze the “East
Buy” live broadcasting to help farmers take the initiative in marketing paths, and summarize its
advantages, dig deeper into its loopholes, take the existing problems as the base point, and put for-
ward suggestions for optimizing the active marketing path, in order to provide case support for the
sustainable development of agricultural products live broadcast.
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Table 1. Detailed profile of East Buy
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Table 2. Overview of East Buy live streaming in the past 90 days
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Figure 1. Live word cloud of East Buy
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Table 3. Sales volumes of various products in Easy Buy live streaming room over the past 90 days
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Figure 2. Chart of the share of each agricultural product in the broad
food and beverage category
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Figure 4. Easy Buy’s trend of fans across all platforms in the last 90
days
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