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Abstract

In the era of digital economy, the role of traffic in the development of rural e-commerce is becoming
increasingly prominent. The “Village BA” tournament in Taijiang County, Guizhou Province, has be-
come popular online, attracting huge traffic and attention. How to utilize the traffic advantage of
“Village BA” to promote rural e-commerce is a problem that needs to be solved urgently. This study
uses literature review, questionnaire survey, interview, and logical analysis to deeply explore the
advantage of “Village BA” traffic in promoting rural e-commerce development. It analyzes the cur-
rent situation of the “one village one team” e-commerce development model in Taijiang County and
finds that it faces the dilemma of unstable “Village BA” traffic, low traffic conversion efficiency, in-
sufficient brand features of e-commerce, and lack of e-commerce talents. It puts forward an opti-
mized path for Taijiang County to leverage the traffic advantage of “Village BA” to promote rural e-
commerce development from the perspectives of event continuation, technological empowerment,
brand building, and talent cultivation.
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Table 1. The talent cultivation situation of “One Village One Team” e-commerce model in Taijiang county
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Table 2. Table of the main focus of attention and motivation for the “Village

BA” traffic (N = 162)
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Table 3. Sales of products in Taijiang rural revitalization industry store on the e-commerce platform of Tiktok
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