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Abstract

With the convening of the 20th National Congress, the development of digital economy and industrial
digitization has injected new impetus into the economy and brought about a revolution in concepts.
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In the context of current economic development, value co-creation has become an inevitable choice
for enterprises to transform and upgrade, obtain development momentum, establish strategic guid-
ance, and build high-quality development models. The focus of this article is to explore the relation-
ship between value co-creation, innovative behavior, and employee innovation performance in the
digital environment. Research has found that value co-creation can help stimulate innovative be-
havior, drive value-creation activities both inside and outside the organization, and ultimately af-
fect employees’ innovation performance. This study provides a reference framework and basis for
Chinese enterprises to apply value co-creation strategies and enhance core competitiveness in their
development process. It enables enterprises to more scientifically evaluate their own value creation
level, formulate reasonable development models, and stimulate employees’ innovative conscious-
ness and promote innovative behavior under the influence of value co-creation, thereby improving
enterprise performance. Ultimately, this will shape resilience and provide momentum for the de-
velopment of the domestic economy.
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ABFRBE, KL g RELFEA RN S . ERERIAET, SIS mE&1E, LRGSR
TR, Rk USRI, SEBUNMEILE]. 7E 21 tH42w), Prahalad and Ramaswamy [1] 5 56 Mk K% & 4
EHAAERE TMMELE], BT THBRE S SRMEE R P RS, SR LAY B 2 A ) )
AT T )36 ) B 2P . Nambisan and Baron [2]4%4F T RE10L% PR bl 2 2 5 E LB 3h Y
IR, T HARTE o E 2 5 AE RIS HLRAT AR TR A ILf# . Edvardsson and Tronvoll [3]%] il 5532
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AHFAGH R (1) ARG R U ERIE N T, RN ER R ERS, 207 R T2, Al
8] DL K T 37 0 O LA PE R A A SO O ELE B f FEREAT BT, BEORBE 1 A% GEU s PN EL IR )i
P, XERE T OMERIE 2 07 Z MRS, [R5 O ESE Gy b A T 7 343 1 5 2 B0 s R AT RE A
(2) ASSCR BUBAT A AT EOIMVEAH A AT AR, KL ML ZARNHAT . B ADE T N T 20T N
AP b BUHAT RPN TT T o AR BRI 70 BT T AL B 53 TR S s mapLsl s it 158 2 1
FPES AT RENE - (3) AOME LI A1 e, ASCIB D PRI FU 2 U0, B 28 RTE 2 53 A N BB 85
TR A AL B SR e B BRI E L, ARERM T AR ES%,

2. BREMSMRRZ

FEHSAT A LA A TAE SUSHR TR T, A SCHINQIHAT A A AR &, W= @ BEAT M.
TZAHAT R BT . AT AT EAT, FH7HER R TaE S8 mpL ] .

7 21 tH224], Prahalad and Ramaswamy [1]5 56 Mkl J2 5 45 8 BE A B He T (B 2L 81, Jf 45 Ak
SEARE IR T — PR A GG JE, W2 R R S It EAENE. EE KR, MMELE
HSHIRBRAT T2 B B 2E R R BB S 2 SON B AL L R Qs E, 5% SR e~
A AR BCRGRUR R I AR E SO EE IR SS A TR S IANEIL A, S R T RS IR B
W XCHERVETIMEL BRI AL BN R AR M EILEI i Al —#F 2 m LA R R
7R R B AE N 5 SEBRAVNE S AEsh R I E 5, BOKFERE L QN (E [4], BUE LA AL
HA OS5 MRS FES]. W4, M EENEERECE N “ B fcFI ARl g O s
ORI AR RS, ST 2R 2 R BB EAE BONAME GG N AR B
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2.1, MMEEBSRIETA

“CUnATIBOR LI EUEAT A 7 2 H ORGSR SR A S AL R T I PR — KT iy AR SCAE R e 3
A 03 TAUEAT VR E R R, BT UK DY AN i P 4 T st it 78 e 36 G0 3 T RUE AT A IR
Nambisan [618 7t & BLEEAAL X T % 2 54 B T 977 fh T Aoy, SR TH v QUFTRE 1. H i SAnRIBT 7
EH T E SRS QAT VA B — R IIHESN R o 3K S5 4R [7]. SRmRIASE[ST AN SEUENIF FC I fiy EE IR R Bl
Z 5 EIL QRS BIHT . M BIRAT AR R BIBEAEMEIL BN, ARl Al R 2™ m itk
SR XA BIUME LIS T i R AR R BRI . R, 27 AT R e, s
ANIER TS 5 5, AR E 2 G Alas, MR 5 TRIH SO AL Ak 53 Nadeem <5 [9]52 H i 9%
F HE LB R S S A AT N IE R SN G ) R o T s IRSS A R Dh Bk B, Hfith, A
WEFEFE s B

H1: YHEICAIXT BT A IE R0

Hila: M ESLE0 ™ fh QBT A I R .

Hib: M EILEIN TZHT A IE M.

Hilc: M EILEIXSE W EIHAT A LR

Hid: O EILEIRHLQIHAT VA IE R .

2.2. BIFITAE AT BIFSRK
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Bt XFF =S BIHAT N, KA RVE [ 1010 78 K DAL S 2 27 S BT AT N RO RS, 72 AR 55 AL 61
BT RN GG B IE R EHE ;3T T 200847, R H SO0 N B AR B A 5 T4
L ZAET AT AT DL Skt X T E AR T, Victor Jesus Garcia-Morales 5[ 12]# 5% 1
AR T AR ZAGURRE A, R RO FR AN AR, FEERIT TE R AEN B TER R A ER . X T
ALENHAT A, EENILSICAALEH B ES T 2R 6 1, #—Pmr gt HHHas
BT NRE IR E gk, FEF UL LT, IR R

H2: SIFAT % B TR SRCE IE R .

H2a: 7= BEHAT X 2 TAIHSTCE IF M 52

H2b: T ZA1H7 % 5 TR S80H 1E M 520 .

H2c: ERIOUHIAT X R TAIRTSGCH 1E 52 .

H2d: AZRIHT AN i TR S0k IE RS .

H3: BIFTAEMEILEIN R TOIFT SRR m R M EH .
3. BRigit

R FIEET AT, HFFEAME L T 51 TR SUR R, 070 7 Z 0 EEE -A R LA 1 4
bR A HCHE P R SR, R TR ) A T AR ORI . e R I BN, A SO A A
BRI ERIFE G EH MR NS S, a0l MAEREE. AT TR AL
BB SRR, R TMEILE] . 1835 BRI SR Likert? Sik(A “1= BAARE” 3 “7= Z4&FHE").

3.1. MrEERIRE R

KRB FORMEIL R E SO Al 5 SRV TRl 58520,  H AR A e A B &
KONEME: AFFFIET Ngo F5[14]. XIAEZE[IS]MATFT, RH LN =AU E LG AT (R 1),

Table 1. Measurement items for value co-creation
= 1 INEHEIA9N = IR

T I R BET
R 51 PSR i .
e SRR 5 SRR M B S 13 Ngo *(2009) [14].

X H2(2022) [15
EAAEA I LI, AR CREE R el

3.2. BIFEITHROIBIRRIR T

AT FORE BHTAT 9 20 0 b QB AT . T ZRIHAT N B QAT N A ALZIRE AT 9 DU 8 7 HEAT R
w(# 2).

Table 2. Measurement items for innovative behavior
Fz 2. BIFRTT AR E/MIN

Bl YEpz =L SR
REF S Hueg2 ™ mtTRe;
NN <0 HET S GH MW Janssen and Van Yperen
Bty Bl REHS G T DA BB (2004) [16]
REH S 5 mB e
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TZAH Damanpour (1991) [17]

REF T RBE IR,
FE ST T BUIRSS T W
=gecralben Hult et al. (2004) [18]
R E T S EURSS R E
PE BT
A FR ISR AR 0 AT
N FER A R B T O B A0
HAH Scott and Bruce (1994) [19]
O F AR AR R HE T 1 (R S 4 s

O FIRRAM B AR LR

e

33. RTBIFERRIAER

AW Ft AT Zhang and Bartol [20] (98 7T, WFFCHUR 52 TR SUEAN R T2 5Q1EMEE R, 121 61
WA IR FL SR I T TARRIRE S o PRLMAHIE T8 R TR SR0E SO i TN 1 BCE B IR IR
S BRI IR RENE LR ] T AR, 3 L2 SUFT A TARSCREA TR AIRE ST, IR A LR D>t
Xt 0 TRVE ST I (5L 3).

Table 3. Measurement items for employee innovation performance
= 3. BRI AIFREIHN E/IN

Bl N I ZHE R
TN T s A RIUEE HHT %S
RO PR AEVE R S B B «
[ARROIETE¢) Zhang and Bartol (2010) [20]
W@ 2 > FHF LAEBRE:
Fooidid 7 2] FHF TAETH
4. SGIESHHR

4.1, fREG S

N BVAR & R P 3 M Gt 45 R an i 4 s, fEARYCRA S, PRI, B E 53.1%; ik L
46.9%; USWATJTIE, U85 71.7%, K55I 28.3%; FPivI, KEFEEFRIELL LS 78.5%, ULEHA
RRE N R ZBOERR RS SR T, AR RAFRETE 21 S F] 40 &, (5L 84.7%; Mk
BT, DARAARNNE, HEIER T 85.7%;: ARKUEETTIH, 500 ALLFH A% 57.6%, 500 A LA
FRE RN 42.4%; BRI TB B, HOR G R K, BT 32.6%; YA RIVERAL
D7, HEERT S S, X3 61.7%.
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Table 4. Descriptive statistics of population variables

F 4. AOZERRME ST

Bl e B E 25 SR BHRE
e 5 163 53.1% HARES 100 32.6%
4 |
8 144 46.9% 0 45 355 32 10.4%
i [y 220 71.7% AR 52 16.9%
: FAS 87 28.3% W B 46 15.0%
WIFR &L 21 6.8% NGRS 20 6.5%
e P ER T R 45 14.7% JE B 15 4.9%
N REELR 67 21.8% Hofth 42 13.7%
=i N -
KFAF 127 41.4% HEIR R 141 45.9%
it 46 15.0% HZEH 64 20.8%
-t 1 0.3% Ji120 A RS 67 21.8%
21~30 % 112 36.5% R 22 7.2%
31~40 % 148 48.2% HAh 13 4.2%
FERS X 1]
41~50 % 38 12.4% £, M. . k18 5.9%
51~60 ¥ 9 2.9% EzZ T4 48 15.6%
A ik 18 5.9% BN 16 5.2%
%Aﬁ/ﬂk 263 85.7% IPALH 5 1.6%
bR AN B A 11 3.6% - FAE T 3 1.0%
AT
SR 11 3.6% A I Hi 4 1.3%
WAk 4 1.3% LI R 9 2.9%
100 ABAF 75 24.4% HLARAL 60 19.5%
100~200 A 43 14.0% JiRWEA N 1 0.3%
NP3 200~500 A 59 19.2% HAth 143 46.6%
500~1000 A 41 13.4% it 307 100%
1000 ABL I 89 29.0%
. (EEFYE S

BT, KMO FIEE S 0.942 > 0.8, ULBHAR SR Z MAHE KR8, 7 MEF RiF T EZMREERE
F779.1%, KT 50%, KFiEReae . MEARR M FHma 8 0T 0.6, Ui RUERE .
BRI RN . SRS RN 0.972, KT 0.9, (SREIEH IEE: 7 M 1H7 ) Cronbach’s a 4y 0.968;
T ZAIH ) Cronbach’s a 4 0.978; & #41# ) Cronbach’s a y 0.965; 1 Z1A13H ) Cronbach’s a /v 0.942;
7 TAIH 4241 Cronbach’s a v 0.936; #1kF 0.9, {5EFAEH AT 4E (£ 5).

Table 5. Factor and reliability analysis

=5 EFMEESHT

AR TN A S RE %) Cronbach’s a
. F1 0.764
wn BT 0.968
F2 0.818

DOI: 10.12677/ecl.2025.141174 1408 TR 4TS


https://doi.org/10.12677/ecl.2025.141174

('

g3k
F3 0.801
F4 0.795
F5 0.856
F6 0.806
T26H 0.978
F7 0.860
F8 0.850
F9 0.803
» F10 0.834
A A 0.965
F11 0.810
F12 0.759
F13 0.792
F14 0.791
ZHZB0 0.942
F15 0.802
F16 0.760
G1 0.775
G2 0.714
R T RH SR 0.936
G3 0.870
G4 0.838
H1 0.601
H2 0.754
P E IR 0.826
H5 0.698
H4 0.737
KMO 0.949
AR T 10330.243
HHE 465
BE M 0.000
HF RiE ot 80.147%

4.3. AN

NS B8 QR AT N AE B 3L QAN 2 TR SR f R AR R, ASCidE 2 DL Bootstrap 5656 61
AT NP, HEEXEES 0N, RPN BNAEZE . RIEE 6 Prs: (1) £ “Ete - ™
anQUETAT N - ARSI B, O E L EE S AN R TR SR AL IE R, R
NN 01934, BEXEAME 0, KU MABAEFMMEM; (2) 4 “HrHEItel - TZaHT8 - i
TRIFSE” #ierh, IMEILEQNEN T 200 A TSR0 AL g2, [EHEEMIR)N A 0.1012,
BEXAAE 0, RUTZAHFEEFNEM: (3) /£ “MEIE] - EWEIHT N - R TAMSUHL” #
ferf, O ESLEIEE AU A TR S0 AR L s, (AR RN Y 0.1398, EAE XA A
0, RUIEWMEIFAIEPAER: (4) £ “OMEILE - ALEIHT8 - R LERSE Bied, M E3tel
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JERE HAEE R LA SR A E e, (RS2 0N A 0.2216, B X EAEE 0, FKIHALEH
KAIERANER . % H3 B

Table 6. Testing the mediating effect of “value co-creation-innovation behavior-employee innovation performance”
F6. “MEHE - QHFITH - RIS PABNRE

ALK MBI — B TS
. Effect SE LLCI ULCI
NER: ARV
0.2408 0.0479 0.0000 0.1466
e Al kv Effect BootSE BootLLClI BootULCI
P AT A
A B 0.1934 0.0345 0.1254 0.2603
LTEAHT N
. 0.1012 0.0399 0.0369 0.1900
A B A7
BTN
, 0.1398 0.0327 0.0765 0.2032
A A7
HABNFAT R
, 0.2216 0.0426 0.1406 0.3060
A B A7

4.4. HEILEIX 5 TRIFSBIRIR IS

R THR TOMEILE) S R TR SRGE R AZR . H ()5, OHEILEIR RN R8Oy 0.312, &£
B LA R, O EL GRS S IR T 0 TRIH SR 7 i QUET I B3 R H0N 0.239, [AFESSIE 17 i
WO 3 TR ST AL . 2E)51, IME LI EIH R ECN 0.404, R T ZANMA T, Mt
QIRET B E FETT R TR S0: T2 EIE R E0y 0.122, FIFFIIE 1T T 288 R TABFS3fe
BEAE . @S, HrEILEIREIH R 80 0.365, RHIEMAIHM T, M EILCIREN BRI 7 Tl
ARG EHADH RN REON 0.162, FIFERAE 1 &M R TABFSR et /M . 5 @5+, fir
EILQIR B R HO 0.284, RHIALCIHAA T, IMEILQIREHS B2 5T 5 TRIFER: AL QIH
HZ%N 0.239, [FIFERHIE 1 HLAGIHN 57 TEUE SR AL HEE R .

Table 7. Research on the impact of value co-creation on employee innovation performance
F= 7. MEHOIN R T OIFEAZ AR

1) (2) 3) (4)
Model 1 Model 2 Model 3 Model 4
3L 0.312" 0.404™ 0.365™ 0.284""
(7.128) (9.327) (7.945) (6.258)
P B 0.239™
(7.344)
T ZA0H 0.122™*
(4.402)
EAH A 0.162™
(4.976)
HLBH 0.317™
(7.603)
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gk
_cons 2.875™ 2.986™ 3.017™ 2513
(14.436) (14.341) (14.637) (12.050)
N 306 307 307 307
R? 0.465 0.407 0.417 0.470

e U TR IERORTE 10%. 5% 1%KF LR

AR U LA L AL S 8T N A BE MR, I IR AP il
SEEMERE 7E B AR RALRE, (8 T HE R R A, AR T AT N R A . R, a3kl
S5EMAAREZEMIKR, A IERPI. A0 e alfEs) 77w T2, B, H955%T N
FIQET, e 7 AL RIRTRE Sy, TTTEHTRE I 4R et o Alkats Sk 7B IR, TR EE 7 SR 3 .

5. ffzR4Eie

A AL (ESE GV BLR AN AV BUFT AT SR R FU LA F, AR T L FERIER EEA ), s T —
MBI BRI RERY, Oy  IEROR AR B, FRATIERE 1 307 SAMVAF N SR A A0S G a0 H i 2
PrAngGiE, HATHRAAGH LTI RL .

ASHIEFEAEXS [ A A1 AR OC SCRRIEAT 20 A B A0 Rl b, JE T S G BR8N IR FE R0 30 47 32 4
6, M TS 5 EIL0 B AP SUI A . 3E U E L BT 5 T AUE SN SEAF R IR
[EIEEI, JER M T BT AN BB B TR SR B R A ER, BB T B 3L G QUFT AT 9
EFRZI, 1 GUEAT At — ) 5 A S A IR R . X — W AU T EETAT N E S E LAY
APETHERC (B B ZHFRAE o OB QIR ANV RER A 20 7 e AR oy A AR SRR AR P, AN (B 3L 6
GERZZEM . AME) T REREE, -0 TRIHSUL, R&RTHEL G

AHEFEIE T AN BB AT A A LEIHAT A, N EIRAT A A b AR . B4k, 52 AN
WHIZR, %S SR IKES SHERIME LB R k= A B AT A HL B Z A 7, T 4k B3 R
T 38 AR BHT AT O B4R AR A 8 3 DM QR AT, R TAMERRI BI85 R LRI Sz )
FFAEBRRERI R R AR, MEILQNEE QU AT R 1 R 2 TR S0k, [, et
— RV T RIEAT I YR REE AN AL BT B RIS A E . SR EoRE P AE . X4
WL T VAT ESL 005 BT A BB T R, Bl T 0 2 8 sl A 1 Ak f B0 ) L ok P 2k
QAT AV BT BE /T BUERT, AT BT 3 T AUE SO 4EFF Alk i 3756 40095

QBT N MHE LB 5 TR SR B S 1 h e A, @ (e #E o E L QAR = A TALH 5L,
SEIL T A AT RS R R AN AR IRE . i, dlb NAZTEE B SRR R R BIHTE M EETRE . 2
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