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Abstract

With the development of social economy and technology, the Internet economy occupies a very im-
portant position in the transaction. Due to the impact of the epidemic, the transaction form of live
streaming has become a very popular sales model in the current Internet economy. However, there
are also many problems in this sales model, among which the most prominent problem is the in-
fringement of civil rights and interests caused by false publicity. For the false advertising, should
the anchor bear the legal responsibility? This paper will analyze the difficulties of electricity anchor
false propaganda civil liability, and on this basis from clear electricity anchor responsibility of
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boundary, clear electricity anchor identity nature, open consumer rights channels three aspects put
forward perfect suggestions, in order to more clearly understand electricity anchor false propa-
ganda of civil liability path, promote the smooth development of live streaming with goods industry.
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