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Abstract

This article explores how the Yunnan Provincial Museum cleverly integrates the core elements of
its collection of cultural relics into the design of cultural and creative products. Through a detailed
interpretation of the cultural and creative products of the Yunnan Provincial Museum, we find that
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cultural relics are no longer static displays, but vivid design materials. From the style of historical
vessels to national cultural symbols, every cultural and creative product carries a historical story,
revitalizing traditional culture. However, the cultural and creative marketing strategy of Yunnan
Provincial Museum is currently facing many problems. By proposing improvement measures, we
canreveal a new path for the creative transformation of cultural heritage into modern commodities,
and analyze how to promote it to the market through effective marketing strategies, so as to achieve
the goal of cultural dissemination and economic benefits. At the same time, it can also provide ref-
erence and inspiration for the development of cultural and creative industries in museums in other
regions.
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