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Abstract

With the rapid development of China’s economy and the improvement of people’s living standards,
the e-commerce industry occupies an increasingly important proportion of China’s national econ-
omy. As a new type of business model, e-commerce has characteristics such as flexible and free
transactions, convenience and speed, and quickly integrates into all aspects of people’s lives. This
paper analyzes consumer behavior in the e-commerce environment from the perspective of social
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work. By analyzing the motivation, decision-making process, and group characteristics and differ-
ences of consumer behavior, the complexity and diversity of e-commerce consumer behavior are
revealed. On this basis, it discusses how to effectively intervene and guide e-commerce consumer
behavior through measures such as building a social support network, strengthening consumer so-
cial identity, and implementing risk management and trust building, in order to provide some ref-
erence for the healthy and sustainable development of the e-commerce industry.
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