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Abstract

In the digital economy market, competition among e-commerce enterprises has become increasingly
fierce. As an important factor influencing the brand influence of e-commerce enterprises, the dissem-
ination of historical and cultural heritage has gradually attracted the attention of various e-commerce
enterprises. Building a unique brand image based on the dissemination of historical and cultural her-
itage has become a key area of competition for e-commerce enterprises. This article analyzes the role
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of historical and cultural heritage in giving e-commerce enterprises personalized brand characteris-
tics, expanding emotional value, enhancing market recognition, and improving brand market com-
petitiveness. It proposes strategies such as telling brand stories well by relying on historical and
cultural carriers, creating distinctive brand images through the integration of cultural symbols, con-
ducting cross-border collaborations to promote brand innovation, organizing thematic activities to
enhance the charm of brand images, and incorporating cultural symbols into design to deepen the
connotation of brand images. The hope is to provide theoretical support and practical guidance for
the brand building of e-commerce enterprises.
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