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Abstract

With the rise of the digital economy, the sale of agricultural products through e-commerce plat-
forms is becoming increasingly crucial. This paper delves into the unique attributes of agricultural
product e-commerce sales and their importance in the current economic environment. It also high-
lights the challenges faced by agricultural product e-commerce sales in the digital era, such as alack
of digital literacy and awareness, concerns about product quality and safety, intensified market
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competition, and issues of homogenization. The article further analyzes strategies to address these
challenges and demonstrates how agricultural product e-commerce sales can enhance farmers’ in-
comes, strengthen market competitiveness, and promote diversification and modernization of the
rural economy. This paper emphasizes the necessity of optimizing agricultural product e-commerce
sales strategies in the digital economy era, aiming to provide valuable insights for the sustainable
development of agricultural product e-commerce sales.
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