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Abstract

With the popularity of 5G technology, big data and smartphones, the self-media industry is booming,
and Internet Celebrity economy is gradually emerging as a new business model. As a representative
of the new economic model, Internet Celebrity economy has had a profound impact on traffic,
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channels, marketing and other aspects. E-commerce live broadcasting, with its professional and fo-
cused advantages, as well as the traffic realisation characteristics of Internet Celebrity live broad-
casting, has shown significant market potential, stimulating consumption and promoting market
development to a certain extent. However, the netroots economy also faces problems such as capital
monopoly, regulatory lag, product quality, homogeneous competition and netroots quality. There-
fore, it is important to sort out the development of Internet Celebrity economy. This paper analyzes
the development status of the net red economy, discusses the current problems in the live broadcast
industry, in order to provide a reference for the subsequent research, and provides reference for
enterprises to designate relevant marketing strategies. In the future, with the continuous progress
of technology and the in-depth development of the market, the net red economy and e-commerce
live broadcasting is expected to achieve a more healthy and sustainable development.
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