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Abstract

With the continuous development of science and technology, virtual digital humans have unique
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value in many fields. This paper analyzes the influence mechanism of virtual digital human style on
consumers’ purchase intent from the perspective of experience. The research findings are as fol-
lows: the sense of responsibility and personalization possessed by virtual digital humans can en-
hance consumers’ online purchase intent, with the personalization feature having a stronger impact;
personalized virtual digital humans can enhance the flow experience, thereby positively influencing
consumers’ online purchase intent; the flow experience mediates the relationship between the per-
sonalization feature of virtual digital humans and consumers’ purchase intent.
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Figure 1. Conceptual model
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Table 1. Demographics
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ZHERE
AF 128 73.99%
fiii 4= J P b 28 16.18%
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