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Abstract

With the continuous progress of Internet technology and the widespread popularity of social media
platforms, content-based social e-commerce plays an increasingly prominent role in the promotion
of commercial pension insurance products. Content-based social e-commerce attracts consumers
by producing and sharing relevant content, thereby promoting the understanding and purchase of
commercial pension insurance products. This model can not only provide detailed product infor-
mation, but also help consumers better understand the importance and complexity of pension in-
surance, so as to make more informed purchasing decisions. However, in the process of promotion,
there are also several challenges. First of all, the quality and accuracy of the content is the corner-
stone of building consumer trust, and it is a difficult task to ensure the high standard and profes-
sionalism of the content in practice. Secondly, the surge of information may cause consumers to face
the difficulty of choice, thus falling into decision-making paralysis. In addition, in order to maintain
user attention and engagement, platforms must continue to innovate and update their content strat-
egies, which is an evolving challenge in itself. In this context, the study on the role and challenges of
content-based social e-commerce in the promotion of commercial pension insurance products will
not only help insurance companies better utilize social e-commerce platforms to promote products,
but also help consumers better understand and buy pension insurance products suitable for them-
selves.
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Figure 1. TGI of insurance participants by different age groups in 2023
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Figure 2. TGI of insured populations of different age groups in the next 1~2 years
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