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Abstract

This article explores the current development status and problems faced by rural e-commerce from
the perspective of new quality productive forces, and proposes specific development strategies. New
quality productive forces emphasize technological innovation, utilization of data resources, and op-
timization of human resources, which provide new impetus for the high-quality development of
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rural e-commerce. Through efforts in policy support, technological innovation, talent cultivation, and
brand building, rural e-commerce is expected to become an important force in promoting rural re-
vitalization. This article first reviews the theoretical basis of new quality productive forces and the
current development status of rural e-commerce, and analyzes the challenges of rural e-commerce
in logistics distribution, talent shortage, brand building, and other aspects. In response to the current
challenges, a development strategy for rural e-commerce based on the perspective of new quality
productive forces has been proposed, including utilizing big data and artificial intelligence to im-
prove operational efficiency, optimizing supply chain management, strengthening e-commerce tal-
ent training, and creating local characteristic agricultural product brands.
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