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Abstract

As a fashionable, convenient, and diversified emerging mode of consumption, online consumption is
favored by college students who have a certain economic foundation and purchasing power. While
online consumption brings convenience to college students, it also brings concerns in various aspects,
mainly including the solidification of online consumption cognition by algorithmic recommendations,
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the impact of product marketing on online consumption concepts, and the weakening of rational con-
sumption behavior by electronic payments. The existence of concerns about college students’ online
consumption stems from multiple factors, such as the impact of market economy consumerism trends,
insufficient government control over online public opinion, the lack of education on online con-
sumption concepts in universities, and the insufficient online literacy of college students themselves.
Therefore, in the era of online consumption, it is particularly important to strengthen the value guid-
ance of college students’ online consumption. This requires guiding college students to adhere to
healthy online consumption concepts and provide strong support for their comprehensive devel-
opment through constructing a harmonious online consumption environment, strengthening the
guidance of online consumption public opinion, valuing the education of online consumption con-
cepts, and enhancing college students’ self-education.
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