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Abstract

Under the background of “Wenbo fever”, the archaeological blind box has been popular since its
launch, but there are still many problems in the design and marketing of the blind box itself. The
design process of the archaeological blind box should focus on the scientific nature of the product
itself, the actual function and the cultural attributes it carries, and the marketing strategy should be
to broaden the marketing channels, actively utilize the hot events, and continue to introduce new
ideas. Through the discussion of the above issues, we hope that the archaeological blind boxes can
play a corresponding role in the construction of China’s cultural undertakings.
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