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Abstract

This paper provides an in-depth discussion of the impact of cross-border e-commerce on import
and export competitiveness. Cross-border e-commerce, as an emerging mode of foreign trade, has
been developing rapidly in recent years and has become an important force in promoting the
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growth of import and export trade. This paper first analyzes the current situation of cross-border
e-commerce development in China, the transaction volume of cross-border e-commerce in China
continues to show a strong growth trend, and analyzes the characteristics and trends of the devel-
opment of cross-border e-commerce in China from a multi-dimensional perspective. Cross-border
e-commerce has a positive impact on import and export competitiveness, promoting export growth,
promoting the reform of the supply chain system, promoting the process of brand globalisation, and
promoting industrial upgrading and change. However, the development of cross-border e-commerce
is still facing some problems, such as imperfect regulations and policies, difficult to control supply
chain risks, lagging development of logistics, risks in cross-border payment, and difficulties in cross-
border e-commerce branding and other dilemmas, which also requires the joint efforts of the gov-
ernment, enterprises, and industry organisations and other parties to promote cross-border e-com-
merce through perfecting regulations and policies, optimising supply chain management, strength-
ening the construction of logistics infrastructure, promoting the construction of cross-border pay-
ment compliance and enhancing brand building and other measures to promote the healthy and
sustainable development of cross-border e-commerce.
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Figure 1. Total value of China’s imports and exports, 2017~2023
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Table 1. Competitiveness index of cross-border e-commerce industry in some provinces of China, 2017~2021
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