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Abstract

With the increasing social pressure, mental health problems have become increasingly prominent,
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and the demand in the psychotherapy market has been on the rise. Enhanced psychotherapy im-
proves the treatment effect through innovative modules. Among them, the technology based on vir-
tual reality (VR) has attracted attention due to its immersive experience and ability to simulate a
realistic environment. This article first outlines the 4P marketing theory and then analyzes the mar-
keting problems faced by virtual reality-based enhanced psychotherapy products from the perspec-
tive of 4P: limitations of product hardware on user experience, high prices, relatively single distri-
bution channels, and obstacles in promotional methods and effect evaluation. In response to these
problems, the article proposes corresponding marketing strategies, including intensifying product
innovation, optimizing price strategies, expanding diversified channels, and innovating promo-
tional methods and improving effect evaluation. Meanwhile, enterprises need to continuously mon-
itor and adjust their marketing strategies to adapt to changes in the market environment and tech-
nology.
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1. 51§

OIS A R () B LA R 43, AR R BN NI ARTE I &, 38 B R A 2 4 25 1 RIS AR
o BEE AL IR RG22 IR, AATHEIG OB R AW, oA ) H e . BE
RIS CrBRRIE T AT R AT A ] [ B O B A 4 25 (2021~2022) ) B, FRIEA 36% 11 [ A H SO
PR RBEIRAS B, H0AR KRS R s 45.19% [1]. ik, OFMEREMEEEASTE, OERTIENN
HOMMERORES WA RTR, HHgH R K.

SR AL O ERTT IO AR R @ A R AE VR T TR B EOR FE S O BT, X
PRI R B AR AR R TR mya T RO, IR T S R A A E SRR S (2] EARZ I AL O IA
ST R JETT I, J T R 0L S A 1 i R0 BV 7 AT o BRI SRR DL I UTIR A SR . &
FEGT BRI RE 77, N OBRIRTT AR T AT AR A T e te . BRI SEROARAE O ER T R AT LA
BIE FLRYT AR, IR REARAE B AT SR BV IT R, BRETRIT IR AR . W L
T 2 0L I S 4 i R B IE T  A PLR UM 1) RIS B F T I (VRET): BF XG5 J5 N 5 1S
(PTSD). AEERREAT. RS OHLERT, 85 R ISR R G dE B, kB R EMAThT
RUtE al A b8 1 I e LUA BT OB BRI B 1. @it Tt g8 g, nr LB Bl i+t e 37 5%,
RS WU, REFEEL PR H ORRYE . MRS RETE, BB RETIAER Y
Wb g . BUNTER A, BE R IMZ s, D 7 B E SRR AL A 25 [3]. X T 58
WIS R TRy T VM 5, A PR B HL RS i BB R e BB R IR ) s AR . A
R R BT AT RN R, ST E 1 R TR E S N E R M IE . R TAE. 2) &
WIS 5INENAT AITVE(CBT) 45 & INRIUT 9T I2:(CBT) 2 — Rl i S22 /A 10 R4 R AT B 3ok e 0
BRI R IRTT 7, RITIE A S 46 R T 9 I A AR T AN A B e . SRR e bsss . 40
AIIE S TR AR S Co BRI , 8 R I SR 5N AT AT S G, LS B AR OB A ) ST
AUESER . 7R E AL 2B A VR-CBT VAT IARE RO B2, R TEA1E4 CBT Jrik,
R & PR BB AR FR RS, S mr A ThRE[4]. X TR SR T AT ik &M 5, KA
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FIAT T IE R BN BR 5 L SE AR A LA & 2 — MR HA PRI & Ei R E NI 5
iy RZEIAT LR BRI RS A Roh 5] 5 8 R A SR A GBI FIRRE, 1T 82018 3) MEMILSEIE
SR IEEEET AT OIS, ey RN R A s s, oMo EA
QR AN AT 1) P DO RS IR 2= N e o T R N IR SRV 1 o 5 1 M s 4 K3 £ )
BLSEHOR 5 IE S EAMSS &, 81 iU Sk R s #1001 P S0 >, 407 i ) F AR B 48
FIRAC A IESHe 515, DA B AT ISR AUIGR . BF 7R W R SE IE S I ZRAMY A3 i 1E &K
P, B R, CEMEIRE, RTME IR SCE R 6] MBI E RGP R EER
PO IR RS BT, DR BOOR R AU LSRR RT AR (T35 2 AR S i TR A B P N IR RR A
(B FEDTR AT RE 2 L P 2 T IR ISR s A IR B B A FEIRS I 5 . 4) RSB S : REA IS
PR BT R LB PSR R AR SE,  DORS] P AR R AR A B o AT O BR T, RERS
WESE B H IR R A RENIN RN BE, (RIS 3 BE BE I /ARG o R AL B S R mT AR Dy s A e
STREREN TR . Wi 7 R B BT RE G I s AT %%, B W DLB R B CsiaqT >y, iE Wi 5
EREAR[7] o B PUBI SEF R 1 V1 75 BV R VAT 5 T PR AT R P67, 0 T 1 B A 348 26 LR 7 B I,
IR N EAER R AR R Z R, XM BRI E55 B KRGS AT RO Bt

AT RIF T 40K 22 BOR AR T3 T R 4000 S A 19 5 210 0o IR 7 78O 22 VIR N T RO0F A o B2 HT 40 R 4
HERE, TN E R D . SRTTEEE A2 AR s g, GEERT R 2
H R IR [8], IR AL AT T 408 B 11 X L™ W HEAT 70T 2215 0 B2, ASSCTRE 4P B R,
BEF R DLEILSIZ A 18 5 R BV T 7 W T R R T ) R, R R AR L ) B SR, DAl 2%
b FE T 3250 B2 N AR JE

2. AP IR HLIA

4P IR REHF P N EE S EISHES, T HRE TR KF IR AT W - FRE)(E. Jerome Mc
Carthy)7£ 1960 EACHE H, R A S FLRIFEIFR . 4P PRGN 5 4 SRS 1A% O B R A9 A DA FE A AR &
Bl 5 (Product). 4% (Price). Hb 5 (Place) A 44 (Promotion), Jf H & AT 1#F LA % Ay 2[9]

H—, P=in(Product), BIAVARAELEH 9 (1 SEAABAR ST R S BUIRSS[10], ALFE= STt .
IRE Wb AETT T o X T M A SR A AL OB RTT P T S, 7 e AR R A, AR A AR S
B R O BYR T 1T A B R SR RPE MR EIR

5, Wik (Price), Y O LE NG S IL 7 I BT R B AT BOANA, AR S AN A R R DT VAR T
WA X TR LA A 7 EF[11], A2 RSV o 2 I S SR I BB R 3 2 — o Al 7 BEARYE ™= i oA, T
WK SegeROLE R ZOR 2 A EL I MRS SRE o R P ST 9 A o B YE YT 72 i b T LI R R AR P A
B, AR R, IR SRS ) E B T Bk

H =, IRIE(Place), A&7 A= BT O (IR IE IR AL . IR AE A B S T S A AN
EELED, ERPSE R OEIATT P ah NS, H AT BRI i BT AL BRI
TR, (HIX PR TE A AR — 2 1R PR

50U, {245 (Promotion), JEAVA T AEHEF WS & ITREUN — RIS 3), B & A%, B8
TN AR R BRI SR S S A BRI 5] 7, R AL SR A O B T 7 i R B LR S R
PR BARE BRI T I IR B SR TR R A R SE LA 2R -

3. 4P ER Yl A T E T EEM I St B IR TT 7™ fRA0E $HI0)RE
3.1 FaE i BREI A PR
Hh, RSk BAERFER . ER PRSI RO, M LA S K 1A
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FHRI R o 5 —, b EFIERET 5 » #8208 I 38 70 8 AT BRI S Sk 2 )5 4 HH IR PR 455 22 3l (Cy bersickness
in Virtual Reality), BJ7EREIILSE(VR)IAEEH i T ILSE AT AT E RGEA —ELPBUN = BN, & L2
I HOERMREENER . Stanney 25 A 1102 44 4T IPTR 2R IUR 5 R 5 Se a4 R R
FEZEGE 15 2 60 7085, I 80%M BN B WS IRAT BIE (o] RS S ANERE IR, 0 7€ ) PR i 457
it 24 /NIF[12] 0 TR DU B BT RIS Y SRR K A SR T RN, A A R R R T IR R AR S A
v, JF HAEMRKREE B2 7Ry OR8], BUE iR T ORI B HUM -, M2 a7 80R
TS BRI T O % . S8 =, EE BT, BUPSSL B E A REEOA R, R
A RAE, EHAE RN ARSI T, SUkW A, HA SBaRI RS M E RIS T AR
AFEk b, BREEPAEROE, Bk EE EER ST A, M EE e T SRR, =,
FESTHRZETTI, R 0> READ LSS B8 A2 RIS 5, RN IE I, 4075 R, MERLGS T &
Fn 2 &, WO 1m0 N E G, S F Tk e VR I, BRAR T R SE 4
ARAE BRI T S5 U N AL

3.2. M=

BT R AL IS A 1 SR TR BRI T 7 i R SR HE A R RO A R SR A AR T S A%
BN o 88—, N T P R BRI TR AR, 7 i T R IR Sk jG R B s #s s 1k g GPU
HHENHEATE, HRAERLS MR A F O B SETC BB T R ITANEE[13]s T A e & A8 REFUIA S5 RE S
HERIBER AL I SIPERIT AN FOR F 8L RBUZA R RIS, I EORAE A MR EOR LA £
MIBTIE, R IR RN EE— N0 1 58 3 A R AW I B 3. 28—, R Se O BRI
i B BT AR A, 90 R BB R K SR AR RORAS U A8 A BRI T S SIS RE AN ) B BE
AR 5 ZERF AN AN (8] o RIS 7 8 OR 7 i R 22 S VR AT R E 75 ZEREAT KB IR PRI, X
R ERARERN R &, D 7o AR .

H iy b e B R A LSS B A ROl W e R T oo bl L, AR E R e, X s &N -
BT ORI A AR 55 5 S it — D3R T o X KB 018 9 B R WA R Y 1 HoR 2
S A TE TR R S ISR 5 0o BER T AR 25 45 107 N R BETE A S FR 0 W S5, AT AR KB PR 1) 17
77 b B T 34 A0

33. FigfAxtE—

JE AU I S SR A0 BRI T P S R TE T L URKFE T ML IRE AT ST, AR I IR3R
BN, HHERASI M RS R R, BRI DB REATT MU BT LMK PR T L IRIE
KR LRI O R AU IS 5 R O BEIRYT  dh 4R A T RARIN AT S, Lk Wi AR A A B S
FNPRIR LR F M st e, X B T A HAR A BIVEA Ja O B RS AR & O BRYR T 7 i
M T VAR AR AT AT SR 5 3RS B E I AR B, SR AR L AT 4 5 A 277 2 1)
WRR: 5T, XL IRIE ARk, (HILE s VS AT R, M DU BRI TR B
3T, ARl A B NIX S IRIE G R R BRISE T, e T IR VR 2 Al XE LR AL, AT PR
T AT

3.4. (REHAASHRITHHER

FEACEH T T, REA LS S AL O BT 7 i B ST I o 1 2 MR S —, AR SRl s SUAE AR 1L R
FUT SEH 9 I BRI T 7 S I LS TT A AE R AN, ARG 4 75 UTCVE T 2 E U IR s 3 40
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SERORAE GBI YT 77 AT 2B A 07 TRCR  DIR SRS UM AE . 5 T H AR 7 BT 5
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HXHE KK A 2IZ P IR . IXRUERE VAT R AR 85 3 5 IR AEAERE I 18] Y ELeR e 84T N
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FSEHRiE g, S M IPTR IR ARIEIR JE Jene bRode w52 FH P Sk A A s AL 5l I B i ) LA
THBRE A AL =, X R B T S E T RS ) R 2D BL AR

4.2. RALMREIREE
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