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Abstract

This paper aims to deeply explore the widespread phenomenon of sadness marketing in social e-com-
merce platforms. As a new type of e-commerce model, social e-commerce takes into account both
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social attributes and consumption attributes, and is favored by consumers. In the special environ-
ment of social e-commerce platform, sadness marketing shows more complex and diversified forms
with the help of the communication power of social media. The phenomenon of sadness marketing
in the social e-commerce platform is no longer the tip of the iceberg, and has even developed into a
regular marketing means. Emotional consumption caused by sadness marketing not only promotes
consumption growth, but also inevitably exposes the hidden danger of violating media ethics and
even laws and regulations. Sadness marketing in social e-commerce platforms runs counter to the
ethics of new media while consuming the sympathy of the public and society and corroding the so-
cial credit system. Relevant problems need to be deeply studied and corrected.
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