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Abstract

The domestic 3A game masterpiece “Black Myth: Wu Kong” not only achieved great success in both
domestic and international gaming markets, bringing Made in China into the international game
market, but also drove a new cultural trend in the domestic market by leveraging IP synergy, cultural
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and creative products, and tourism cooperation. The success of “Black Myth: Wu Kong” is insepara-
ble from its cross-industry marketing strategy. By leveraging the popularity of RPG games and one
of China’s Four Great Classical Novels, “Journey to the West”, and combining their strengths and
weaknesses, we can satisfy the novel and unique needs of emerging consumer groups through the
cross-border integration of modern cutting-edge technology and ancient Chinese classic culture.
Meanwhile, the cross-border integration of channels between the gaming market and the tourism
market can expand the user base of both markets and achieve a win-win situation. By analyzing the
three-dimensional cross-industry marketing strategy in “Black Myth: Wu Kong”, not only can the
game market be expanded, but also a new and practical model for enhancing cultural confidence
can be provided.
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