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Abstract

Customer relationship management is no longer a relatively new topic. Customer-centric marketing
thinking has long penetrated into various industries, and in the current two years of rapid develop-
ment of live streaming e-commerce industry, is playing an important role. Based on the understand-
ing of relevant theories of marketing and the background of the rapid development of live stream-
ing, this paper studies and analyzes the customer relationship management of Jiuyang live stream-
ing marketing and draws a conclusion: live streaming e-commerce industry should conduct cus-
tomer relationship management in combination with marketing plans, and after-sales management
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is the most important part of customer relationship management in live streaming e-commerce in-
dustry. This paper analyzes the current situation of marketing and customer relationship manage-
ment of Jiuyang Live Streaming. Through commodity evaluation and fan data, data analysis, obser-
vation and comparison are used to study the economic impact of fans and the methods to enhance
customer loyalty and satisfaction. Aiming at Jiuyang Douyin flagship store, this paper proposes so-
lutions to provide a reference for the operators of the live broadcast market.
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B 72 Bl I 265 (1) 35 J DA S w b2 R e, NATTN LI X PR 0 P 2R i A, EL IO P P T Ak 6 ok
K, RIS & AN A R, ELRR IR e R LT . [ ELER Y 4845 2 40 (CNNIC) T 2023 4 3
H 2 AATIIE 51k (p E B ECMZE R ARGt E ) fet, FRE BB P S8 ik 10.67 4. &
B Y E AL 13.79 Ji1270, R 4.0%. F0A00. 26 F oo IR By 46 F 6 R A ek
BA 2022 % 12 B, REFGAAH FBIE 10.12 12, FILEIEK 8.3% [1]; [FIRY, B3 s IS 7E AN
Pk, ¥5 2022 HIFHEE ALY BoRrE 2022 45 6 A, HEHEFEH DA 469 CA[2]. HE—KLN
Coresight Research 12, HEARKILIY5>2 =M AUHA Y SN EE R, WAEM FE R,
i— K %4 eMarketer FURTFFINLAGER BH, wh B A ELIG HE TR S5 URONAE 2022 35 2] [ 5140 123£ 76, ALY
KT 19%, 76 m [ B s B S BT 5 B T 17%. £EIX—4E L, BN RLE b I B A LR AC S R
KL B 1B W28 T8 LA 23% [3]. H KGR 2022 fFFER R, 2022 44, AT E K H
FAT ) S U D28 B [ 438,299 1276, WA 1.

RS RRRN: PFEENERER GRS, SHENERM I ER R LR E NG 5%
B HE (50 Wb E BB R RS THRE)  2022 4, EEMRALUEE T 7.16 LN, 4
] [ ) 68.1%, s K — Mg M B, b, M EFHEMABUAR] T 4.69 14, 1EFTE H
BRI A S LGk 2] T 44.6%; ELIEFETH FIZIER 65.5%, fEEES KT A —[4],
R P FERE 2021 AF A (1) € [ B L RS T I A s SR BEL W SRS ) i ] L R R
HETE. B TP =KAA0R, =HKAFR ST ER T 99.7%. Hri, B&M1g G %R, B3
1 38.9%. HUUEEE, G T 3L1%KITIS A FEB], B, TR O RE B DL 2% 7 K,
e HAFT A IE R EEPR . WA 2 ATALBHA FE AR BRI, R R
MEENE . ASCUUIUBH NG, b S S B SR, RSOl i

Table 1. 2016~2022 China’s network broadcast users (100 million yuan)
3 1. 2016~2022 FHE ML EIEA P HR({27T)

I} i) 2016.12 2017.12 2018.12 2019.12 2020.12 2021.12 2022.12
Hre 3.44 3.92 3.97 4.33 6.21 7.03 7.20

Ha k. EEGHR.
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Table 2. Table of proportion of Jiuyang’s online and offline revenue to total
revenue in the past three years
3= 2. WPRE=F% P& TEW S BB flZk

UL/ ] 2019 2020 2021
2k 79.1% 62.81% 58.57%
£T 20.9% 37.19% 41.43%

RIS LA B

2. W Emm
2.1. EFEHEEXETS

FLARE B2 — MO BRI A S R, B RAE IR HORAISCRE S, i 2 B S 8 —
ANEAR, AT I3 3 RO S I S AT S T B R AR AT, IR AR, AT Al R
e AR R, BB Z AR B8, VASRIECR RTE T B I SEAT Jy, ak 3 Aolk B i 8 H .
HERAZ 5N RMAR, oTCR R AP AN LB M BB AT
KE, MEERATHIT AR N BUEER, JIEEW, WAEH, FlEm, 4288, MIEH, X
VIE 5], Ttk gtE M — M S E W, EmiR RS TR IR R AU RE R R AR ST, BN
FRERITR, RIBOE I B E RT3, DA e i, ASE N B AR SR A A (6] -

22. EBEEHNTFA

2.2.1. SCRH4

B E BRI S| i s v B BT 6, B SRT LUKE R R PR AN 37 5 DA B
Jr AR R, X B AT LALE M ARATI ST 2 R0 T8 78 5 1 Bl 0 » ) DAL B AT DB 3t SR I SZ AR 15t
LU RE 6 42418 T 370 F) 75 BRI B B B [ 7] B, R3S SR AT HT b I, AR BLE I 5 %E . 1Fig
FA, SRR A TR R, R LR R, AL RS AL -

222 @itk

HARE A TSR EHTRINS, £ MM Eshir . ZaREL —MEhiEZEEIA
BE MG ABATRT DUE #RE . R AT S AR AT BN B, SRR A SR L, X
A RMERZ AR AR SR 2 58, SCRT DA R 5 SE i BV PR AR AT T 75 ZE A0S . 5540, M atdsd
WU BRI AT A58, 0 8 R R b R 5 BEAT SRS A et AT e FH P B s P A4

2.2.3. B

B RE X BN R e, Wi N B, 1EWEE e IS 205 5, RS2 300
SR B IETh R, T R SR, BN SR S T RS . RIS, ZEERRREA, AT DL A
S TR BMEAE, IR TR S 4 .
2.3. ERREHNES
231 PHEEHEBRAE

SEG L T ERISEHE, MEERT LS B . 5, EEAL AT E
S AL 4. WA E AN BURBC SR RA; A, B E RS AT DUSER AT, BRI T IR AR
BeiE 5 AR, M T 0 2 A 21 T 3t — P BR8]
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2.3.2. f51B3EEr-

BRI ARG AR R, TR LTI AR, JERRE R, RS, FOSE B P
flemth 7. B R G BART- 6, B BENEAE SR AR S] BT NG, AT i 21 5 R T
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OREAERESIN, EEERER, NEERA AR E MRS AL, EEER . HENIRSGEEAD
AR ARREAS BN, H MR T RS IR IR, SRR, MBS, Mo = i
OFEGHRE SIS BIIE 5, T — PO (B AARATT 2 8 1 5% 2R R AT 0 e A0 B 10— b s L ks [ 9]

BERXREEER

1) DB : % 7 00 R B — A i B T B  ELIBEIR Pk 9 R B 23 BT B AR IR A7l
B BRI 5 5 A B R . AR, [RIE DA 0K I Al Rl S S B . B R
RS EHE AT RS, NI & AR B B . BE i  AVE B R Gk T oAk, AT A |
FBRAE BEAR[10]; 2) AP A B RAEHEZ R LR P A O MEE Rg, ©BRA @
B RS SE T BOR S U AL AR, PR A DI ) T, JEARYR I ) 7 BT A RS
P R R R AR, [FIRHE BRI A G 3) AR N HbR: B RRE B AT LI
WHHEE AR, EESRMIZIE B ORISR HITIE S REEM H . XRE, Ml DUKSE R
B MERIIRSS R BRI S E 2 R, Mifiidm AR AT, WA R OS],
3. LHE#EEHIK
3.1. APPSR &R

JUBHELHE I PR A2 2. Wik, WE 1, H51 B EABHEEE. FitaZi i
HFAEE S, 51 Z UL EM T S 2018 41 12.5% %5 2022 )i 26.4%. XRRIER BT
ARATIEAE BLA PRI 2 JE M, T 2030 A HR E AR N 1 S SR TIA 12 Ji{2 % 15.5 JifZot, (54:[E GDP
1) 8.3%% 10.8%. HEMEARC) 7z “Mk” , HIHRMEE BRSNS, & EERFRRORE, WA 2.
BEELT R BATE ST, ZENHEIR H%. HE . BSOS amuEiLgE, AR EX[11].
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Figure 1. The proportion of age of users in Jiuyang broadcasting room
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Figure 2. Age ratio of internet users
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Figure 3. Jiuyang studio gender ratio map
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Table 3. Jiuyang Douyin live 2022.9.10~2023.3.8 time statistics table
= 3. NLBAHIE EE 2022.9.10~2023.3.8 ARtk Sit&

G Wik RIS FF %) B
o 195 13h 6:00~01:00
BfiskiR: CRRE

Table 4. Jiuyang Douyin 2022.9.10~2023.3.8 broadcast time distribution table
5= 4. BRI 2022.9.10~2023.3.8 FFiEATE 7%

WHE 0~2/F  2~4FF  4~6BF 6~8 K 8~10 A 10~12 F 12~14 i} 14~16 B 16~18 i 18~20 i 20~22 It
Wik 0 0

1 17 113 6 19

6 26 4 3
e A 0% 0% 051% 8.67% 57.65% 3.06% 9.69% 3.06% 13.27% 2.04%

1.53%
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Figure 4. 2022.9.10~2023.3.8 Statistical chart of average daily hourly activity
Bl 4. #££ 2022.9.10~2023.3.8 FH) G AGAERESITE
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%5 . JUBHTER Ja 7 HAFE R IRAEEN . B 3h 8 S Iy i B Rk, WA 5.

Table 5. Jiuyang official flagship store sales top three product evaluation data

F 5 NEEHAEMEHEF =FmITNBIRELLET 2023 £ 389 )
JUBAFR A A 215 20 127 3064 89.9 7.1
ijﬁf?gE*“ 196 14 110 2857 69.9 2.8
7Lfﬁf?£2*“ 182 12 87 3359 79.9 2.5

HAEoRIE: PHE LS & ve .

3.3.2. HEEFEMEMLTHERSN

FE BB T, ARGUE B T BT RN R AL BHRHMERIE RS S KA. DR
FRIEARTTIA 2 . JUBHELRRE A IS IS 2, I 2ORUA, SR TSN 44 FEAN ST R 8 SE B RE[12] . AR
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