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Abstract

As the silver economy rapidly grows, elderly consumers are becoming a significant demographic
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within the e-commerce market. However, they still face challenges in using e-commerce platforms,
including complex operations, payment security concerns, inadequate age-friendly designs, and
lack of personalized support. This paper analyzes elderly consumers’ current e-commerce partici-
pation, preferences, and primary obstacles. It summarizes optimization strategies like age-appro-
priate design, enhanced payment security, dedicated customer support, and digital literacy training,
aiming to improve elderly users’ online shopping experience and integration into the digital world.
In the future, as age-friendly technology continues to advance, e-commerce platforms need to deepen
their understanding of elderly users’ needs, offering more intelligent and personalized services to
foster sustainable growth in the silver economy.
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