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Abstract

In the context of the data deluge, short videos focusing on “agriculture, rural areas, and farmers”
have emerged as a significant force driving rural e-commerce and economic development. By evoking
viewers’ nostalgia for their hometown, these short videos featuring unique rural settings and emo-
tional narratives centered on farmers provide new marketing channels for the export of rural prod-
ucts, while also promoting the growth of rural e-commerce. From the perspective of affect theory,
this paper delves into the dissemination mechanism of “agriculture, rural areas, and farmers” short
videos in terms of emotions, feelings, and emotional actions. It proposes marketing paths for rural
e-commerce in the context of these short videos, encompassing refining marketing narrative strat-
egies, fostering emotional experiences and immersive consumption, enhancing brand emotional
value, diversifying monetization models, and extending the agricultural assistance industry chain.
The aim is to provide support and guidance for the development of rural e-commerce and rural
economy.
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Figure 1. The propagation mechanism diagram
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