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Abstract

At present, generative artificial intelligence technology has promoted the wider application of vir-
tual digital people, improving the effectiveness of product promotion while ensuring costs. How-
ever, the frequent use of virtual digital people has also brought about various legal issues. The na-
ture of virtual digital people’s online live marketing and the role of virtual digital people in digital
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marketing are still under discussion, and issues such as data privacy and user information protec-
tion are also emerging. This article will analyze from the perspective of laws and regulations, define
the nature and role of virtual digital people, and propose regulatory solutions for various issues. By
improving relevant laws and regulations, verifying data sources, and implementing platform re-
sponsibilities, various measures to cope with related challenges will be configured.
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