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Abstract

With the continuous development of Internet technology, digital marketing has become an integral
part of modern e-commerce. Digital marketing not only enhances the brand influence of enterprises,
but also improves the shopping experience of consumers and promotes the sales performance of
enterprises. The purpose of this paper is to discuss the current situation, challenges and future devel-
opment path of digital marketing in the era of e-commerce. By analyzing the current development
trend of digital marketing and the application of technology, it puts forward digital marketing strat-
egies suitable for enterprises to cope with market competition.
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