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Abstract

With the in-depth implementation of the rural revitalization strategy and the vigorous development
of Internet technology, college students involved in the agricultural product e-commerce entrepre-
neurship have become a key force to promote the rural economic progress and industrial upgrading.
This trend not only effectively alleviates the employment problem of college graduates, but also pro-
vides a strong support for the vitality injection and growth of rural economy through the introduction
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of intellectual resources. This paper aims to explore the development value and potential opportu-
nities of agricultural products shown by college students’ e-commerce entrepreneurship in the con-
text of rural revitalization, and put forward targeted solution strategies to solve the problems ex-
isting in the current entrepreneurial practice, in order to make a contribution to the high-quality
development of rural economy.
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