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Abstract

This article uses the 4P theory as a framework to conduct an in-depth analysis of the marketing
strategy of Sisyphus Bookstore. The study first outlined the basic content of the 4P theory, including
four aspects: product, price, channel, and promotion. Subsequently, a detailed analysis was con-
ducted on the specific practices of Sisyphus Bookstore in these four dimensions, pointing out its ad-
vantages and disadvantages in product positioning, pricing strategy, channel layout, and promotional
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activities. Research has found that Sisyphus Bookstore focuses on quality and reading experience
in its product strategy, but needs to strengthen innovation; In terms of pricing strategy, its market
competitiveness pricing has gained consumer recognition, but the price adjustment mechanism
needs further optimization; In terms of channel strategy, the integration of online and offline has
achieved initial results, but there is still room for improvement in offline store layout and online
service experience; In terms of promotional strategies, cultural activities have enhanced brand im-
age, but the diversity of promotional methods is insufficient. In response to these issues, this article
proposes targeted optimization suggestions, including strengthening product innovation, improv-
ing the pricing system, optimizing channel layout, and enriching promotional methods. The re-
search aims to provide theoretical support and practical guidance for the marketing strategy of Sis-
yphus Bookstore, while also providing reference for the marketing activities of other bookstore en-
terprises.
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