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Abstract

Technology is quietly changing our lives, and e-commerce has become an important tool for cultural

CHEHIEE

SCESIH: EERE, L RECOTRIISEANME S BT RS BT R RD]. BT RIS PRIE, 2025, 14(1): 2906-2915.
DOI: 10.12677/ecl.2025.141365


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2025.141365
https://doi.org/10.12677/ecl.2025.141365
https://www.hanspub.org/

EERE, L

dissemination and economic value transformation in this process. The article analyzes and summa-
rizes the aesthetic values of Liangzhu culture in four aspects: formal beauty, connotation beauty,
harmony beauty, and innovation beauty. Combined with its successful application for World Herit-
age and the Hangzhou Asian Games, it explores how to effectively integrate these cultural elements
into e-commerce brand building. To promote the construction of Liangzhu’s e-commerce brand, the
design practice of the Jade Bird shaped carpet provides a new brand marketing strategy. The article
proposes to make good use of the e-commerce background, combine digital technology to improve
brand stories, accurately target consumer groups, create clear brand styles, and achieve the organic
combination of cultural inheritance and modern business.
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Figure 1. Jade Cong from tomb No. 2 of Yaoshan site
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Figure 2. Palace restoration simulation diagram
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Figure 3. Tao Zeng during the Liangzhu culture period
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Figure 4. Derivative design of Jade Cong image in Liangzhu culture: one of
the Asian Games mascots “Jiangnan Memories”
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Figure 5. Derived design of Jade Bird image in Liangzhu culture:
Asian Para Games mascot “Feifei”
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Table 1. Research on cultural and creative products of the official store of Liangzhu Museum e-commerce platform
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Figure 6. Palace museum cultural and creative products: twelve
flower god fragrance cream
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Figure 7. Original Liangzhu Jade Bird element alien carpet
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Figure 8. Original Liangzhu divine beast element alien carpet
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