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Abstract

This article analyzes the current state of online marketing for the Guizhou tea industry using a SWOT
analysis to explore its strengths, weaknesses, opportunities, and threats. The Guizhou tea industry,
with its superior geographical environment, long history, and large scale, holds significant develop-
ment potential. However, it also faces challenges such as low yield and output value, low production
efficiency, and insufficient brand development. With support from national and local governments
and growing interest in tea culture among young people, the Guizhou tea industry has important op-
portunities. Nevertheless, competition from other brands and limitations in tea processing technology
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pose threats. To enhance the effectiveness of online marketing, this article proposes strategies such
as strengthening brand building, precise market positioning, promoting tea tourism integration,
and leveraging the internet to expand sales channels. These strategies aim to achieve high-quality
development of the Guizhou tea industry, enhancing its market competitiveness and economic ben-
efits.
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