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Abstract

This paper discusses the marketing model innovation of snack food industry under the background
of new retail. With the rise of the new retail model, the snack food industry is facing unprecedented
changes, and the traditional marketing model is gradually showing its limitations. This paper ana-
lyzes the connotation of new retail and the status quo and development trend of snack food industry,
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and points out the dilemma of traditional marketing models such as advertising marketing, promo-
tional activities and distributor model under the background of new retail. And then put forward
omnichannel marketing, precision marketing, experience marketing and social marketing and other
innovative directions, to provide reference for the transformation and upgrading of snack food in-
dustry.
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